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Abstract 
This paper’s goal is to set an environmental policy for SD Europe as a European 
football organisation and its members by identifying challenges and setting a 
direction towards future needed actions. 

The policy paper’s methodology is correlated to SD Europe’s values. Therefore, 
the process to produce it has been transparent with the organisation’s members 
through a feedback process and ‘a bottom-up strategy’ to: understand the actual 
needs, capacity, and proper placement. Additionally, a bottom-up parallel  
process that will express our organisational leadership. 

The interviews consisted of stakeholders from across the SD Europe team,  
membership and overall network. 

The report details a comprehensive review of SD Europe network’s approach to 
combating the environmental crisis, and provides suggestions for a sustainability 
policy.  This is based on the recommendations of Marty Linsky and Ronald  
Heifetz Adaptive Leadership Theory, and defines two major challenges to tackle 
the climate crisis from a technical and adaptive approach from SD Europe. 

It also suggests adopting three principles that will follow the organisational  
decisions. 
 

Low Fruits Theory — a metaphor for carrying out the most straightforward or 
effortless work from the beginning of the process. 

A ladder of engagement — a set of actions categorised from easy to complex. 

Best impact — making sure we utilise our resources wisely and efficiently. 
 

The recommendations are separated  into the three layers of SD Europe’s  
organisational infrastructure.  – 

1. SD Europe (as an organisation) 

2. National Supporters Organisations 

3. Member-Run Clubs 

Within each layer there is an in-depth description of its assets and possible  
platforms to deliver the recommendations.  Lastly, there is a set of relevant  
sub-categories of suggested actions; (a) Raising & Allocating resources, (b)  
Dissemination, (c) Tools, (d) Structure and (e) partnerships. 

The report sets a basic criteria for the organisation to prospectively progress. 



 

2 

SD Europe & The Climate Crisis 
To date, there has been little mapping on football supporters’ priorities and 
motivations towards environmental sustainability.  

In February 2020, the members of SD Europe voted for environmental 
sustainability to be one of the organisation’s principles. The purpose of this report 
is ultimately to deliver on the will of SD Europe’s members - national supporters 
organisations, supporters groups and member-run football clubs across Europe - 
to take action as a network towards the climate crisis.  

This report maps the priorities on sustainability of the SD Europe network, 
identifies the challenges present and recommends a path forwards for 
supporters to finding the right direction to take specific action to their 
circumstances and community.   

Since its inception, SD Europe has been improving its organisational capacity. SD 
Europe is in a good position to identify forthcoming issues requiring attention, 
adopting new ideas, and spreading them effectively within the domains of 
football. Concepts became reality, whether as policies or at community level. The 
climate crisis, which is a global concern, fits into SD Europe’s goals and its ability 
to positively influence important issues. 

One of SD Europe's organisational principles is sustainability. Not only do we 
need to develop our environmental activities, with specific reference to the 
climate crisis, but we also have a duty to contribute to the change, both as an 
organisation and as a network. 

We are familiar with many organisations in our ecosystem that have not yet 
developed holistic environmental policies. Those that have are relevant to large 
clubs and their infrastructures but the football family is much more extensive 
and diverse. By creating a policy of our own, we will initiate tailor-made solutions 
and tools for our members, for SD Europe as an organisation, for the national 
supporters' organisations and for member-run clubs.   

There are already critical sustainability initiatives in motion these days; for 
example, UEFA's President Aleksander Čeferin, pledged UEFA’s support for the 
European Climate Pact, and the UNFCCC Sports for Climate Action Framework.   

Fans' voices need to be heard in all the relevant aspects of this discussion. These 
days, football policies toward the climate change crisis are being shaped. Now is 
the most appropriate time, therefore, to build our platform to align ourselves 
with these worldwide initiatives. 

SD Europe needs a clear plan regarding environmental issues. Soon it will 
become a requirement in European politics, whether we are referring to the EU, 
national or grassroot levels. 

The global efforts to tackle the crisis provide many opportunities. This policy 
paper presents tools for making better policy decisions by gathering information 
about the current situation in our movement and among stakeholders and 
understanding their needs and ambitions, all while implementing them within 
the context of the world’s climate crisis activities, and creating an SD Europe 
environmental policy.  



 

3 

Method  
The process of policy development needs to be done in coordination with our 
values.  The process was a bottom-up approach delivered through open 
consultation with SD Europe’s members to understand their current 
circumstances and approach to the climate crisis. 

Interviews were held with selected SD Europe board members, staff, National 
Supporters Organisations and other stakeholders from the network to discuss 
their environmental policies. Additionally, further information was gathered by 
interactions with other stakeholders in different environmental initiatives.  

Examining the climate crisis and the need to set an SD Europe environmental 
policy begins with analysing the current situation. The following report reviews; 
(a) Global Status, (b) SD Europe Status and (c) Recommendations. 
 

Values In Action 
‘Values in action’ is where your organisation's values are fully practiced in the day
-to-day decision-making process. It is challenging to achieve complete 
synchronisation between an organisation's values and the day-to-day decision-
making process, but when it does occur, the opportunity for success rises 
significantly. 

SD Europe is in a unique situation. Environmental sustainability is one of the 
organisation’s principles and a part of its activities. The investment of time, 
money and resources have the potential to open up new opportunities. By acting 
quickly enough, SD Europe can lead the way and set the tone with its direct 
stakeholders and ecosystem. SD Europe is in the ‘values in action’ stage. 

 

Global Status 

It should be noted that for some countries the word "sustainability" includes a 
broader definition that includes human rights, workers' rights, community work, 
financial stability and of course, the environment. In others, the word pertains to 
environmental aspects alone. 

Some institutes and organisations target greening sport. The more relevant ones 
in this context deal with the relation between the climate crisis and sports. These 
are similar issues, but with some key differences. 

¹Full list of meetings appears in the appendix  



 

4 

The Main Stakeholders² 
Sports for Climate Action Framework2 - The UN Climate Change invites sports 
organisations and their stakeholders the chance to sign a Letter of Commitment 
and join the initiative. It has two main objectives. (1) a clear trajectory to combat 
climate change by reducing greenhouse emissions according to the Paris 
Climate Agreement; and (2) using sport as a tool to unite and support climate 
action.   

The initiative is based on the following five principles: (1) systematic efforts to 
promote greater environmental responsibility; (2) reduction of overall climate 
impact; (3) educating for climate action; (4) promoting sustainable and 
responsible consumption; and (5) advocacy for climate action through 
communication. 

Life Tackle4 is an international project co-funded by EU LIFE program aimed at 
improving the environmental management of football matches and the overall 
level of awareness and attention towards environmental issues in the football 
sector. Its actual main focus is on stadiums and their football clubs.  

Play Green5 - an E+ project with the Malta Football Association and the Estonian 
Football Federation that focuses on volunteer development and green events.  

The Sustainability Report6 – A website that highlights opportunities through up-
to-the-minute news stories, in-depth analysis, inspirational and actionable case 
studies, and interviews with the people striving to create a more sustainable 
sports industry. 

Clubs' initiatives – During the last EFDN conference7 (The European Football for 
Development Network) a few initiatives led by clubs were presented. Below are 
a number of chosen examples. There are more initiatives in other clubs, but are 
not mentioned in that paper.  

• Six clubs from the first and second Bundesliga took part in the "Sustain 
Club" certification, the first recognised sustainability standard. The 
standard includes economy, environment, and community sustainability.  

• Olympique Lyonnais – joined FPFP (Fair Play for the Planet) –an initiative 
started by a former French rugby player, Julien Pierre. It promotes the 
development of more holistic CSR and environmental policy in the clubs.  

• FC St. Pauli – Produced their football kits under DI!Y brand. It addressed 
the supporters  desires for sustainable, transparent, and fair-trade 
products.   

• Istanbul Başakşehir – Launched the "We make it green" project offering 
alternative green football kits. For each product that is sold in the club 
store, a tree is planted. Last season, as a result of coordinated activities with 
their supporters, the club planted 5000 trees.  

These are the main relevant players, but there are others that works to promote the same agenda 2 
action -climate-for-engagement/sports-action/sectoral-https://unfccc.int/climate 3 

https://lifetackle.eu/ 4 
https://www.playgreenproject.eu/  5 

 https://sustainabilityreport.com/ 6 
https://www.efdnconference.org/  7 
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• Forest Green Rovers Football Club – In 2015, the club became the 
first vegan football club. They are working on numerous eco-friendly 
innovations, such as an organic pitch and installing solar panels on the club 
stadium. 

EPL Sustainability Table – an initiative that ranks English Premier League's clubs 
by their environmental activity. In 2020, Tottenham Hotspur were awarded first 
place.  From the Scottish league, Hibernian made a series of environmental 
changes and declared itself as the 'greenest club in Scotland’ 

Fans 

SD Europe - At SD Europe’s 2019 AGM the membership decided to take a 
comprehensive review of the network's sustainability practices. The organisation 
then signed a partnership agreement with Atmosfair, to ensure all SD Europe 
travel be carbon off-set.  

Football Supporters Europe (FSE)8 - Decided to facilitate a series of events on 
the climate change subject, in order to promote fans' role. Their aim is to bring 
together fans and fans’ groups from across Europe to promote environmental 
sustainability in football. 

So far, they held an online webinar on ‘How football fans are tackling climate 
change: grassroots activities from across Europe’, with representatives from 
various initiatives, such as Manuel Gaber from German fans’ coalition Zukunft 
Profifussball, and Katie Cross from fan-focused initiative Pledgeball, and the own 
Sustainable Stadium Campaign.   

Project ‘Zukunft Profifußball’9 - Project ‘Zukunft Profifußball’ - As a part "Unsere 
Kurve" national policy proposals project, where German fans presented concepts 
to reform professional football. 

One issue of the paper was dealing with social responsibility. It deals with, among 
other topics, environmental sustainability and a Socio-ecological suggested 
agenda. The paper calls for a set of actions, such as German football to adopt 
environmental policy, based on the Paris Agreement, setting sustainability 
criteria for the Bundesliga. The paper was submitted to the DFL task force. 

Pledgeball10 - Works by encouraging fans to make pledges in support of their 
team (and the environment) every match day. fans compete within themselves 
virtually by choosing from a list of environmental pledges. 

mlfootball.ht-change-climate-discuss-to-meet-fans-3/2392-https://www.fanseurope.org/en/news/news 8 
  profifussball.de/-ttps://zukunft 9 

https://www.pledgeball.org/  10 
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Policy 
 
The European Green Deal is a set of policy initiatives by the European 
Commission with the overarching aim of making Europe climate neutral in 2050. 
Sport isn’t mentioned as a specific topic on the current initiative. 

The Paris Agreement - An agreement within the United Nations Framework 
Convention on Climate Change (UNFCCC), on climate change mitigation, 
adaptation, and finance. Its goal is to keep the rise in global average temperature 
to well below 2 °C (3.6 °F) above pre-industrial levels; and to pursue efforts to limit 
the increase to 1.5 °C (2.7 °F), recognising that this would substantially reduce the 
risks and impact of climate change. 

Under the agreement, each country must determine, plan, and regularly report 
on its contribution to mitigate global warming. No mechanism forces a country 
to set a specific emissions target by a particular date, but each target should go 
beyond previously set targets.  

The ecological footprint – a method measuring the quantity of natural 
resources required to support people or an economy.  

We need to set up a structure that can support our members, that will help to 
become more environmentally sustainable both regarding technical solutions 
and the challenge involved in changing habits, especially when the tools 
required do not appear to be available. 

 

Other Initiatives 
Sport Positive Summit - This global Summit brings together sports stakeholders 
from all over the world to support the acceleration of positive climate action and 
ambition, to safeguard the future of global sport. This summit is in collaboration 
with the UNFCCC, Global Climate Action, and the International Olympic 
Committee. 

Green Sports Alliance - An environmentally-focused trade organisation that 
convenes stakeholders from around the sporting world to promote healthy and 
sustainable communities. 

It focusses on mobilising teams, leagues, conferences, venues, corporate 
partners, governmental agencies, athletes, and fans towards sustainable 
progress and behavior change. The organisation focused on seven key program 
initiatives: energy, food, procurement, transportation, venues, waste, and water. 
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SD Europe Status 
To gather information about the organisation's current situation, interviews were 
held with the board, staff, national supporters organisations and members run 
clubs affiliated with SD Europe 

It’s important to acknowledge that the countries are not homogeneous due to 
differences in law and culture. However, the interviews did show that all 
organisations, at all levels, want to be more active and promote environmental 
initiatives, particularly since current actions at the grass-root levels are mostly 
symbolic. 

The interviewees emphasise the potential for new partnerships in various areas 
and levels, from new resources to expanding community work and new options 
and frontiers in working with local and European governments. 

All members requested further knowledge on promoting environmentally 
friendly solutions concerning the most effective ways to raise awareness of the 
agenda and with whom to partner up. 

 

The Challenge 
The main challenge that is clear after reviewing worldwide initiatives and 
analysing these interviews is that knowledge and best practices are not flowing 
clearly and smoothly to all stakeholders.  

Sport is an international language connecting various cultures and 
countries.  The same can be said for environmental activism whereby people 
from around the world are working together to confront a universal problem – 
the climate crisis. 

During the interviews it was noticeable that supporters in one country often are 
not aware of sustainability activities in other countries because of the language 
barrier between them. Therefore meaning they do not have access to 
sustainability practices by supporters or football clubs in other countries. 
 

This communication gap is an issue for two main reasons: 

1. No base for sound decision making. Up-to-date information is an 
integral part of effective decision making for grassroots or environmental 
activities.  In essence, supporters and their football clubs struggle to make 
decisions on the climate crisis because of the language barriers significantly 
affecting the transfer of information between countries. 
 

2. No sense of belonging - One major obstacle experienced by many 
activists is a feeling of exclusion. There is often a common narrative of: "it is 
me against the rest of the world." Knowing that there is proper 
communication and that activists are not alone enhances individual 
motivation and improves the potential for future development of the 
network.   
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Technical vs. Adaptive Challenges 
Linsky and Heifetz from the John F. Kennedy School of Government and Harvard 
University respectively, developed a practical leadership model relevant to the 
climate crisis presented in this paper. One of their core ideas was that leaders, on 
any level, encounter two significant challenges: technical challenges and 
adaptive ones. 

Technical challenges can be resolved when expert knowledge is provided. 
Adaptive challenges usually require people to change their attitudes, even their 
values and norms, in order  to learn new methods of accomplishing said goal . 

To date, most environmental projects in sport, such as football, that relate to the 
climate crisis, focus on technical solutions. This approach is reflected in projects 
associated with sports infrastructure, such as finding waste solutions for 
stadiums and using sports facilities as sustainable energy platforms. Other 
solutions focus on the game itself, such as renewable football kits, balls, and 
merchandise. These technical solutions show that they are based on the same 
approaches from other industries. 

It takes much more effort to find projects that aim partly or solely at adaptive 
challenges. The ultimate success of environmental sustainability projects 
depends upon the ability to effect change in human behaviors via football and 
other sports. 

In summary, two main obstacles become clear when mapping the connection 
between football and the climate crisis: 

• Lack of data - We lack data, at least available and accessible data. We need 
more detailed information regarding the ways in which climate change will 
influence sports. We have some data relevant to the northern hemisphere. 
For example, we have a good idea how the crisis will influence football in 
England. We are far from having a clear vision of how football will be 
experienced in hotter climates, such as southern Europe.  

• The gap – Football has served an essential role in the past in furthering 
social change. As a leading sport, attention to environmental concerns can 
spread the message regarding the climate crisis to new audiences that 
would not otherwise receive it. Often this can have more impact than 
policymakers and environmental activists. For example, we know that one 
of the major causes of the football industry's ecological footprint comes 
from transportation — mostly related to away fans.  
 
Technical solutions, such as permanently banning away fans, will not work 
and there is likely to be a backlash as seen in reaction to the European 
Super League. Fan attendance is a fundamental part of the game. 
Therefore, the adaptive challenge needs to be addressed. The whole 
concept of adaptive challenges related to climate change must be 
developed. Increased understanding and information would identify the 
required changes and methods for achieving them, in dialogue with all 
partners. No one stakeholder can act alone to create a lasting impact. 
Stakeholders need to be cooperative and not operate in silos. 
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Recommendations 
The following recommendations are based on three principals:  

Low fruits theory – Environmental projects can quickly become complicated in a 
mixture of science, policy, and infrastructures. The Low Hanging Fruit theory is a 
metaphor for carrying out the most straightforward or effortless work that 
produces successful results at an early stage.  

Since a significant part of this paper deals with the link between community and 
the climate crisis, a small yet successful action will encourage SD Europe 
stakeholders to embrace the issue.  

A ladder of engagement16 is a term used to describe the levels of interest and 
participation among people. The ladder has multiple rungs, with the lowest rung 
representing a minimal level of interest or individuals who know very little about 
your cause. The highest rung represents a more active level of participation and 
engagement with your cause. 

Best impact – Once an organisation expresses an interest in becoming involved 
in the global movement to tackle climate change, it needs information and 
knowledge of best practice. As mentioned previously, these resources are not 
always available. The minimum is to start doing something. By taking action, the 
organisation's environmental problems may be solved, but many times they are 
dealing with unaffiliated issues with no clear plan. 

We strive to align the organisation's will to get involved and the actual activities 
that will be effective. We want to increase our impact.  

The recommendations based on the findings reflect the current situation and 
actions regarding the climate crisis. The following  types of activities  need to 
happen in order to ensure  effective practice:   

 Raising awareness –Emphasising the connections between environmental 
sustainability activities and the climate crisis. 

 Transferring knowledge – One of the major issues today is the lack of 
relevant knowledge transformation across all levels, grass root levels, 
experts, and policy makers. 

 Environmental initiative – The actual activities to change & confront the 
reality in these issues.  

The recommendations are separated into the three layers of SD Europe’s 
organisational infrastructure: 

a)     SD Europe (as an organisation) 

b)     National Supporters Organisations 

c)      Member-run clubs 

 

 
engagement -of-ladder-nonprofit-https://www.salsalabs.com/blog/the 16 



 

10 

Within each layer there is an in-depth description appearing in the beginning of 
its assets and the possible platforms to execute its recommendations.  Lastly 
there is after that a set of relevant subcategories of suggested actions - (a) Rais-
ing & Allocating resources, (b) Media, (c) Tools, (d) Structure, (e) partnership. 
 

SD Europe 
The organisation can use the following activities to promote its environmental 
activities. 

The following table explains the future actions needed. They are divided into or-

dered subcategories  

There is no differentiation of importance between the subcategories - Raising & 
Allocating resources, Media, Tools, Structure, partnerships.  Besides the first one 
in Raising & Allocating resources. 

In order to utilise this policy paper suggestions and translate them to reality, SD 
Europe will need to allocate resources to ensure best practice.  It is recommend-
ed that SD Europe hires someone to give expert support to the members.  

SD Europe  

Resources The AGM – a yearly meeting with members from the 

entire network 

  Training and members services – Both the 
Membership and the SLO departments run various 
professional trainings and meetings 

  Social Networks – The organisation communicates 
this across its new media platforms 

  EU/UEFA - advocacy work 
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SD Europe 

Raising & 

Allocating 

resources 

Media Tools Structure partnerships 

Allocate 

resources to 

apply and 

develop the 

project (e.g. part

-time 

consultant) 

Impactful 
communication – 
centralised 
content/ PR /
graphics/ social 
media - for SD 
Europe as an 
organisation and to 
its members 

Develop a self-
assessment tool 
for members -
"how green is my 
club?" 

  

Locating and 

creating a 

framework for 

members who 

want to promote 

environmental 

sustainability 

Building partnerships 

with experts to provide 

tools for members 

  

Mapping 

possible new 

resources, such 

as Eu green 

new deal, 

heinrich boell 

foundation etc 

Kick-Off event /

Signing of the UN 

Climate Change 

inviting sports 

organisations 

Letter of 
17

 Commitment 

Collecting data 

and producing 

"How to make my 

club greener?" 

materials for the 

network 

Writing 
organisational 
code of conduct 
for the 
organization. 

Contact Uefa to 

implement 

environmental tools for 

the Slo's and/or  a club 

licensing requirement 

such as a Climate 

officer. 

Raise more 

funds to expand 

the project 

Green campaign – 

launch green 

campaign to inform 

stakeholders of the 

 agenda and future 

actions. 

Developing tools 
for creating an 
environmental 
plan for members. 

  

Members to 

develop their 

code of conduct 

Find European allies to 

push the football and 

climate agenda 

together – The COP 26 

is a very good platform 

to start with. 

Allocate SD 

funds to the 

project 

Communication 

with sport 

journalists  - 

developing 

sustainability 

content for media 

Running a 
European pilot 
within the network 
on NSO and 
member-run club 

Adopt and  – levels
develop the " 
Sustainable 
Community 

”program
 18

Clubs 

    

https://unfccc.int/sites/default/files/resource/Letter%20of%20commitment_%20Sports%20for% 17

20Climate%20Action.pdf  
A SD Europe plan that developed by Shay Golub, based on the Israeli Ministry of Environmental   18

Protection Green Kinder gardens model  

https://unfccc.int/sites/default/files/resource/Letter%20of%20commitment_%20Sports%20for%20Climate%20Action.pdf
https://unfccc.int/sites/default/files/resource/Letter%20of%20commitment_%20Sports%20for%20Climate%20Action.pdf
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National Supporters Organisations 
The NSO environmental activities can be promoted in the following ways: 

The following table explains the needed actions for the National Supporters Or-
ganisations. They are divided into four chronological subcategories.  

National Supporters Organisations 

  

Resources The AGM – a yearly meeting with members from the entire network 

  Fan tournaments – friendly/amateur football events 

  Regular meeting – NSO meet with their members concerning campaigns, ad hoc 

issues, etc. 

  Training and members services – The NSO's internal training and meetings can 

be part of the E+, SD Europe Fund or under another framework. 

  Merchandise – create sustainable products. 

  Social Networks – The NSO website and the social networks profiles 

National Supporters Organisations 

Media Tools Structure Partnerships 

Running a national 

campaign targeting "what is 

the connection between 

football and climate 

change?” 

  

Distributing the self-

assessment  tools  

"how green is my 

club?" 

  

Establishing a 

national working 

group for 

environmental 

activism among fans. 

  

Contact local environmental 

experts – Universities, 

research groups, etc. Who 

can help the NSO members 

by sharing their knowledge 

regarding scientific aspects 

and country-specific 

regulations? 

Meeting with journalists in 

order to ensure effective 

dissemination 

Workshop on the 

correlation between 

Environment and 

Fans – explaining 

the NSO role, and 

what each 

supportert can do 

for an active role 

Write an 

environmental code 

of conduct together 

with national fan 

activists. 

  

Build partnership with the 

National players' 

organisation – ask them to 

make a public 

announcement. 

Kick off event with local 

partner (See the 

partnership details) 

Spreading the " 

How to make my 

club/NSO greener?" 

materials to the 

network 

  FA – progress to  signing a 

public declaration. The 

environmental issues 

considered can be those 

that bring only minor 

debate, leaving more topics 

for later. 

      Environmental NGOs – 

building partnerships with 

them will expand the NSO 

network, volunteer base, 

and resources. 

      Join projects – govern-

ments, institutes, NGOs, 

and more can work togeth-

er. This increases the avail-

able resources, both finan-

cial and otherwise, to pro-

mote environmental activi-

ties. 
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Member-run Clubs/Fans Groups 
The local groups (as part of SD Europe organisational layers) has its unique assets 
that can be used to promote local environmental activities 

 

 

Member-Run Clubs/Fans Groups 

Resources The AGM – The club/group yearly meeting with its members 

  Fan tournaments/events – friendly/ amateur football 

events 

  Regular meetings – based on match day meetings and 

other activities 

  Training – Internal training sessions and meetings about 

environmental support/possible projects. Usually as part of 

national projects. 

  Environmental Merchandise/sport clothes (match and 

training kits) / game balls – The club/group products. 

  Club Players – can deliver an environmental  message to 

the community 

 Social Networks – The club/groups new media to produce 

a dissemination strategy` 

Member-Run Clubs/Fans Groups 

Media Tools Structure partnerships 

Running local campaigns 

– "what is the connection 

between my club and 

climate change?" 

Distributing the 

self-assessment  

tools among 

members, "how 

green is my 

club?" 

Setting a local 

working group for 

environmental-

activists among 

fans 

Map your local partners - Build 

partnerships with local NGOs and 

local governments. 

  

Run a local kick off event. 

It can be pre game/half 

time/ or an independent 

event 

Environmental 

club level 

Workshop 

Write an 

environmental code 

of conduct with the 

club community / 

Recruit your club 

players to deliver 

the message 

Contact local environmental 

experts and invite them to take 

part in the project. 

  

  Distributing "How 

to make my club 

greener?" 

materials for the 

community 

  Discuss with your stadium and 

facilities club owners how to 

involve them in the plan. 

  

  Develop a plan to 

make your club 

more "green" 
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Appendices 
List of Interviews  

Personal interviews with SD Europe members, employees, and staff 

Members 

Robin Beck - YB SK Beveren, Belgium 

Matthias Hendrix, Joris Adriaensen  - K. Lyra-Lierse, Belgium 

Ashley Brown - Football Supporters' Association, England 

Emilio Abejón – FASFE, Spain 

Fabio Guarini - Supporters In Campo, Italy 

Team 

Stuart Dykes- Head of Supporters Liaison Officer 

Antonia Hagemann- Chief Executive Officer 

Luke Cox - Public Relations  

Other Key Stakeholders 

Manuel Gaber - ‘Zukunft Profifußball’  

Sean McCabe, Justice Climate Officer, Bohemian FC, Ireland (Recorded 
Interview) 

The Unfccc – live Twitter Spaces 

Green Sport Alliance - Webinar 

 

About The Writer 
Shay Golub is an environmental expert with a focus on the link between sport 
and community. In recent years, he has written and promoted sustainable sport 
policy, as a partner in Inclusion - an expert group creating a road map to equality 
and social policy. 

Shay has worked across various projects to promote sustainability, both on the 
governmental level (as the Green Movement Party CEO) and on the non-
governmental level within civic society on numerous projects. Currently,  he is a 
board member of Life & Environment - the Israeli umbrella organisation for 
environmental NGOs .  

Within football, Shay is the chair of Israfans - the Israeli umbrella supporters 
organisation of member-run clubs. He is also the former chair of the Green Heart, 
a supporters trust that owns 10% of Hapoel Kfar Saba, a 2nd division israeli club. 

 

Contact: golub.shay@gmail.com 

 


